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__Southern United States Trade Association

. . o o . Hong Kong
Hong Kong International Wine & Spirits Fair November 7-9, 2019

Hong Kong remains an important hub for the Asia Pacific wines and spirits markets. Consumers in Hong Kong are becoming
more educated about wine from different regions. Red wine is the main segment with 83.2% market share, followed by
white wine which represents 14.3% of the market. Furthermore, premium wines have been losing its market share in the
past year, as people are shifting from premium wines to middle level wines. There exists a huge potential for U.S. wines as
the market share for French wine is declining due to consumers shifting from premium wine to middle level wine. U.S.
wines have registered a massive growth of almost 40% in the last five years.

Aside from wine the fair is also a platform for promoting sake, beer and other types of spirits. In view of the zero-tariff
policy, Hong Kong remains an important gateway for both wine and spirits to enter the Asian market. Therefore, taking
part in the Hong Kong International Wine & Spirits Fair, which attracts over 20,000 buyers and has more than 1,070
exhibitors, is definitely an important element in raising awareness of the U.S. high quality wine, spirits and alcoholic
beverages to the professional traders in Hong Kong.

Participation Fee: $1,715 (if you register and pay before June 7, 2019);
$1,915 (if you register after June 7, 2019)

Fee Includes:

e 9m? booth and standard furniture package

e Interpreter services

e Sample shipping of up to 200 Ibs. gross weight (which includes the weight of all packing materials) from a US
consolidation point to the show using SUSTA’s designated freight forwarder*
*Fresh/frozen/chilled products may be subject to separate allowances

e Market Briefing & Tour

e Alsoincludes 5 co-exhibitor badges per company, ice and overnight cold storage

Registration Deadline: September 1, 2019 (No refunds for cancellation after August 7, 2019)

50% CostShare: Apply now for SUSTA's 50% CostShare to request 50% reimbursement of participation fee, travel costs for
up to two company representatives (flight, hotel, meals and incidentals), promotional giveaway items, point of sale
materials and more!

Product Description: Wine, Beer and Distilled Spirits (ex. Still red and white wines and whiskey, Brandy and Cognac)
Industry Focus: Retail Products
Activity Managers:

North Carolina Depart. of Ag. & Texas Depart. of Agriculture Tennessee Depart. of Agriculture Virginia Depart. of Agriculture
Consumer Services Austin Van Hooser Whitney Flatt Caitlin Clark
John Hammond Coordinator for Intn’l Programs Agribusiness Development Intn’l Marketing Specialist
International Trade Specialist (512) 463-9925 Consultant (540) 461-1246
(919) 707-3160 Austin.VanHooser@TexasAgriculture.gov (615) 837-5334 Caitlin.Clark@vdacs.virginia.gov
John.Hammond@ncarg.gov Whitney.Flatt@TN.gov

Southern U.S. Trade Association, 701 Poydras Street, Suite 3845, New Orleans, Louisiana 70139
www.susta.org, (504)568-5986, susta@susta.org

SUSTA does not discriminate based on race, color, national origin, religion, sex, gender identity (including gender expression), sexual

orientation, disability, age, marital status, family/parental status, income derived from a public assistance program, political beliefs,

or reprisal or retaliation for prior civil rights activity, in any program or activity. To file a complaint, please contact the USDA (866)

632-9992: program.intake@usda.gov. Persons who require a reasonable accommodations or alternative means of communication
should contact SUSTA. Persons who require a reasonable accommodations or alternative means of communication should contact
SUSTA.
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