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IMPORTANT NOTICE!

U. S. PAVILION POLICY

FOR BRANDED COMPANIES EXHIBITING IN 
DOMESTIC AND INTERNATIONAL
TRADE SHOW

Effective immediately, the USDA Foreign Agricultural Service (FAS) has determined that MAP Branded funds will only be used to reimburse eligible trade show expenses for companies located within the U.S. pavilion.  Such expenses must also adhere to the standard terms and conditions of the U.S. Pavilion organizer. 

The Foreign Agricultural Service (FAS) sponsors or endorses U.S. pavilions at many international and domestic trade shows.   Therefore, this policy is being implemented because FAS believes it is important to maintain a unified U.S. presence at these shows. 

On a case-by-case basis, FAS may consider granting a one-year exception to this policy for two reasons:
1) The trade show is segregated into product pavilions; or 
2)  A company's distributor or importer is located outside the U.S. pavilion. 


If this policy affects your impending marketing activities, please send SUSTA a letter stating the name of the show and reason for the exception request.  This request must be sent at least 45 days prior to the day of the trade show.  SUSTA will then forward the request to FAS for consideration. Upon written notification from FAS, SUSTA will in turn notify your company.
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