
SUSTA - Phone: (504) 568-5986, Fax: (504) 568-6010, www.susta.org 701 Poydras St #3725, New Orleans, LA 70139
SUSTA does not discriminate on the basis of race, color, national origin, sex, religion, age, disability, political beliefs, sexual orientation or marital/family status. 

Persons with disabilities, who require alternative means for communication of program information, should contact us.

Register on the Events page
at www.susta.org

Contact:

Important Information:
 Companies participating in the SUSTA pavilion must be willing to explore 

international sales.
 $450 participation fee includes: 10x10 booth space, electricity, and SUSTA 

Generic pavilion signage
 SUSTA pavilion exhibitors are individually responsible for:

• Drayage for samples, individual booth design and layout, travel, hotel, and per 
diem expenses
• PLMA membership (fee dependent upon annual private label sales)

 SUSTA pavilion exhibitors must be:
• First-time PLMA exhibitors (or must not have exhibited at the PLMA show the 
past three years)
• Willing to meet with foreign buyers, including a Canadian trade delegation
• Willing to submit SUSTA evaluation forms

 Registration deadline: September 15, 2010
 Cancellation deadline: September 30, 2010 (full refund)

Private Label Manufacturers 
Association Trade Show

November 14-16, 2010 • Chicago, IL
 The place where retailers and suppliers meet to build their private 
label business
 The PLMA show attracts buyers and retailers from all over the world

Store brand sales are on the upswing in the U.S. and Canadian markets. Today, 
57% of shoppers say they purchase store brands frequently, a 20% increase from 
10 years ago. Furthermore, 9 out of 10 consumers say that store brands are as 
good as or better than national brands, and one-third of all shoppers expect to buy 
more store brands in the year ahead. The Canadian market has great potential for 
companies interested in private label sales. Companies with the capacity to do 
large private label business can take advantage of the growing power of store 
brands by participating in SUSTA’s pavilion at the 2010 PLMA trade show. 

Attendees:

 Supermarkets Warehouse Clubs

 Drugstores  Military

 Mass Merchandisers Wholesalers

Cindy Martel
West Virginia Dept. of 
Agriculture
Phone: (304) 469-9738
Email: 
cmartel@ag.state.wv.us

Barbara Charlet
Oklahoma Dept. of 
Agriculture
Phone: (405) 522-6192
Email: 
barbara.charlet@oda.state.o
k.us


